RANKING YOUR AUDIENCES' LEVEL OF IMPORTANCE
For each audience, how important are they to the issue? For each column, divide the list from the "Dividing Your Audiences" worksheet into three broad categories: very important, somewat important, and not important. The audiences you identify as "very important" (in the shaded area) will be your key audiences and the focus of your action plan.

"Important" may mean that an audience will be directly affected by the change, has the power and opportunity to make or block change, or is very influential with decision makers pressure makers, or in raising public opinion.
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